Napa Social Host marketing Campaign Committee Meeting

Meeting Notes
September 28, 2010

Update on Social Host

Lt. Debbie Peecook reported that the Social Host Ordinance update is still under review by the City Attorney and will probably go to the council within two months or so.  

KEY MESSAGES: The group reviewed key messages for the two primary audiences for the campaign- Adults and Youth.  The Staff will work on developing materials with these key messages before the next meeting and will provide drafts for review to the committee.    
Adults: 

· Legality/Liability **Primary Message

· Stats - #1 place youth access alcohol = home parties

· Role Modeling – throw your own parties with youth access in mind

· Access – by reducing access we can reduce use

· Kids respond differently to alcohol than adults 

· Your Norms are not necessarily good 

· Call and Report! 

Youth: 

· Not everybody drinks 

· Dangers of parties – sexual assault, DUI, fights, etc.

· Potentially also tie in to Every 15 Minutes (consequences) messages 

· What will happen to your parents/host (liability)

STRATEGIES: The groups reviewed their lists of strategy ideas and created a draft of a group campaign calendar for the coming year.  The calendar will include the first 3-4 months the Social Host Ordinance as the primary focus, followed by 8-9 months of supporting information about underage drinking as a focus with continued info about the Ordinance as part of the messaging.  
Adults: 

· Garbage/water 
· Direct mail 
· Email Blasts 
· Presentations 
· Flyers/info at key locations 
Youth: 

· Through Schools 
· Rallies 
· During health class 
· Youtube Video (Justin Website) BGC and other SH sites 
· School Bulletins 
· Throw an event such as a Mock Party, Every 15 Minutes or a DUI Court or Class Action program to raise awareness with youth and adults    
Anne Steinhauer and Aileen Savage will get final costs and scheduling information for garbage and water bill statements for upvalley and Napa.  Jennifer Stewart will work with partners to find funding for these approaches.
Jennifer Stewart will work with Marsha Neimann to set up a training date before the FNL presentation to Rotary so students will have the opportunity to practice their presentation, and also provide the training to others on the committee as desired.

Everyone will work in their Youth and Adult groups to update and add detail to their calendar components.  

Everyone will work with their groups to determine who else they will need to have involved in order to conduct the marketing activities.  Jennifer Stewart and Aileen Savage will be a resource for groups if they, for example, know they need a contact name for each high school but are not sure where to start.
